


Context.



JCDecaux gives creatives the chance to use 
their creativity for good, by creating a simple 
DOOH with a positive societal impact on the 

surroundings.



Up to

10
winners



1.300
1 week exposure on 1.300 billboards across Belgium.





Be ready to



Objective.



Have a positive impact on the planet.







making cities and 
human settlements

● inclusive 
● safe
● resilient
● sustainable





But what, can we do?





Target.



walking on the streetPeople



travellingPeople



who are worriedPeople



who can use a helping handPeople



The Belgian population



Challenge.



People are f****** tired.



1.
Belgians are exposed to 

10.000 advertising messages daily.

Make your communication stand out 
from the others.



2.
Belgians are lost in the amount of things 

they “should” do in the present time.

Make your message stand out from the 
others.



Challenge:

Be exciting and differentiating enough.
Be bold.

Be empathic.
Be kind.



How?



Surprise.



Why?











Deliverable.



DOOH of 6” NL/FR/EN

The purpose of this contest is to let you play with the format, 
experiment and learn about it. As a deliverable we ask to send in:

1. SLIDE 1: your name(s), mail address(es) and agency/school.

2. SLIDE 2: a description/explanation of your idea

3. Your DOOH in .mp4, you can send in 1 to 4 variants of your DOOH. 

So no caseboards or storyboards for this DOOH. 
Roll up your sleeves!

 

Deliverable



Your DOOH can’t be related to a client. 
It’s rather a ‘message of public benefit’.

Client related?



The 1.300 billboards are spread across different locations: 
on the streets (Brussels, Antwerp, Liège,...), in shopping 

malls, at the entrance of Carrefour and Delhaize, 
in the Metro in Brussels, at the airport, ..

Location billboards



Messages can be adapted to the surroundings 
and to the time of day. Relevance is key to 

scoring more impact.

Targeting



Practicalities.



1. The briefing will be available on Thursday 24/10.

2. The deadline is on Monday 11/11 at 23h59. 

3. The verdict night with announcement of the winners and 
next briefing is on 21/11.

4. The winning ideas will be exposed on the DOOH’s from 
JCDecaux between December 2024 and June 2025.

Timings



Good luck!


